Abstract--A tourist destination needs to be professionally managed by involving all the stakeholders in order to get the maximum benefit, especially for the local community. In general, there are three factors that motivate the community to support the development of tourism; they are economic, social, and cultural factors. This article discusses the factors that motivate the local people to support the development of tourism at Serangan village. This research used qualitative and quantitative data collected by distributing questionnaires to and conducting an in-depth interview with those who are knowledgeable of the development of tourism at Serangan village. The research samples included 200 respondents determined using the accidental sampling technique. The data were analyzed using the confirmatory factor analysis technique to confirm the factors motivating the local community to support the development of tourism. The result of this research shows that the economic, social, and cultural factors have significantly contributed to the attempts made by the community to support the development of tourism; the economic factor is the most dominant one followed by the social and cultural factors, meaning that the economic factor is the main reason why the local community supports the development of tourism at the village. Therefore, it can be suggested that the government should empower the local people to participate in the development of tourism through elucidation, training and education programs to make them competitive in fulfilling the job vacancies available at the village. Thus, the local people need to prepare themselves earlier to improve or develop their knowledge and skill to win the competition.
I. INTRODUCTION
A tourist destination should be managed in such an integrated way that it will benefit all the stakeholders such as the government, the tourism agents, and the local people as the owner of the area. Serangan Village, as one of the tourist villages in Denpasar City, has made every attempt to develop its community-based tourism. The community-based tourism developed at Serangan Village needs the serious empowerment/participation of the local people; in other words, it should be developed by, from and for the local people. The process through which the participation of the local people appears can be viewed from two perspectives; they are (1) the involvement of the local people in the design, planning and implementation of the program; (2) the transformational participation as an objective to change the local people"s condition from being weak and marginalized into being independent. According to Chambers (1995) , this program reflects a new paradigm in development, namely the development which is "people-oriented, participatory, empowering and sustainable".
The motivation of the local people to participate in and support the development of tourism at Serangan Village is the result of internal and external processes involving every individual, causing them to follow the steps taken to support the development of tourism enthusiastically and persistently. The local people are aware that the development of tourism at their village benefits them. The internal factors which support the development of tourism can be in the forms of personality, attitude, experience and education or different expectations which can lead them to their future. One of the external factors is the environment where the local people live (Winardi, 2002) . It is further stated that the factors which can contribute to motivation are: (1) the personal needs, (2) the goals and perception of someone or a group of people; (3) how such needs and goals can be realized. The fulfillment of those factors and providing the local people with the best motivate them to do the activities needed to develop tourism. Thus, the motivation of the people living at Serangan Village to support tourism has inspired them to participate. How strong or weak the local people"s motivation to participate in the activities done to support the development of tourism depends on what advantages they can feel from the development of tourism. Based on what was described above, it can be stated that there are several internal and external factors which have contributed to the local people"s motivation to support the development of tourism at the village. This current study focuses on the factors motivating the local people to support the development of tourism at Serangan Village from the social, economic and cultural perspectives. Therefore, the theory of motivation and the concept of the community-based tourism (CBT) were used to analyze the local people"s motivation to support the development of tourism at Serangan Village.
II. RESEARCH METHOD
The number of samples used in the current study was determined using the opinion proposed by Solimun (2002) , in which it is stated that the number of the samples feasibly investigated through the factor analysis should be at least five times the total variables. 21 variables were used in the current study, and to make it more representative the respondents used totaled 200. The samples were taken using the accidental sampling technique, meaning that the respondents from whom information was obtained were accidentally met when the study was being conducted (Kusmayadi and Sugiarto, 2000: 141). The Confirmatory Factor Analysis (CFA) was used to analyze the factors motivating the local people to support the development of tourism at Serangan Village. The local people"s motivation to support the development of tourism was made from variable X1 to X21. The three common factors, namely the economic factor (F1), the social factor (F2), and the social factor (F3), which had already been determined, led to several results of the confirmatory test. The factors and variables contributing to the local people"s motivation to support the development of tourism at Serangan Village could be identified through the factor analysis.
III. RESULTS AND DISCUSSION
The people living at Serangan Village chose to be employed in the sector of tourism as the access to it was getting open. The growth of the development of tourism at Serangan Village could motivate the local people to actively participate in the development at the village. The real condition they felt that the development of tourism could support life caused the local people to participate in the activities of tourism. They were aware that the development of tourism at Serangan Village could improve their daily lives economically, socially and culturally, and made them more realistic when deciding to be employed in the sector of tourism.
The factors motivating the local people to support the development of tourism at Serangan village could be viewed from the interrelatedness of the economic, social and cultural factors and the interrelatedness of the variables. The three factors were used to measure the impact of the motivation of the local people to support the development of tourism at Serangan village, which, in the current study, are presented in the form of research variables determined to total 21 indicators. All the twenty one variables are the measureable indicators; they were supposed to contribute to the local people"s motivation to support the development of tourism. Several tests were made to identify whether there was any correlation or not.
The tests are (a) the Kaiser Meyer Olkin (KMO) test, which was used to identify the samples" feasibility, in which the factor analysis was considered feasible if KMO was higher than 0,05 (KMO>0,05); (b) the Barlett"s Test of Spericity, which was used to test whether the variables in the samples varied or not.
The interrelatedness of the economic, social and cultural factors and the interrelatedness of the variables could be identified in the correlational matrix through the model of accuracy test using the Kaeser Meiyer Olkin (KMO) test and the Barlett"s test. Simultaneously, the model of accuracy used showed 0.0837 and the Barlett"s test showed 0.000. Then, the model of accuracy used in each factor was partially tested. The KMO test made in each variable forming the economic factor showed 0.861.The Barlett"s test showed 0.000, meaning that it showed a significant value. The variables forming the social factor using the KMO test showed 0.717 and 0.000 using the Barlett"s test, meaning that it showed a significant value. The cultural factor using the KMO test showed 0.699 and a significant value, namely 0.000. The value obtained from the KMO test for every factor was >0.05, reflecting that the three factors had the model of accuracy to the analysis used, meaning that each factor contributed to the local people"s motivation to support the development of tourism at Serangan Village. Then, the results of the tests made were interpreted based on the values appearing from the results of analysis after the factors investigated were feasibly considered entering the model of accuracy test. In the interpretation of analysis the other information, such as the information from the local people, obtained from the qualitative data source was also described.
The results of the statistical analysis and the data on the frequency of all the variables and the interpretation of each factor are more clearly described in a verbal narrative way as follows. The activities of tourism could not be separated from the western culture which was not in accordance with the local people"s culture (X21) 0.728 <0.600 Significant
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From the result of the data analysis of the seven variables (X1, …X7) determined in the economic factor, it can be seen that each variable in the economic factor significantly contributed to the local people"s motivation to support the development of tourism at Serangan village. The contribution of the accumulative value of all the variables in the economic factor showed 58.242, indicating that the eigen value of each variable shown through the value contributed by each component accumulatively and significantly contributed to the local people"s motivation to support the development of tourism at Serangan village. The respondents coming from Serangan village stated that the lives of many local people could not be separated from the activities of tourism; in other words, the lives of many local people were highly dependent on the activities of tourism. This was also revealed by Cole (2012) in his study, in which he stated that the lives of most Balinese people (80%) were dependent on the activities of tourism. Therefore, the activities of tourism at Serangan village should be maintained to make it sustainable and able to improve the welfare of the local people in particular and that of the Balinese people in general. Sutrisna (2011), in his study, stated that the sector of tourism had been able to create job opportunities for the local people through different types of businesses related to tourism. Sadia and Oka (2012) also stated that the economic factor motivated 91.58% of those employed in the cruise; the non-economic factor motivated the rest, namely 8.42%. Therefore, it can be stated that the economic factor, which was getting higher, dominantly motivated the local people to support the development of tourism at Serangan village. Oka and Pugra (2017) also mentioned that those who were involved in the sector of tourism could improve their family income.
b. The Social Factor
The result of the test of the social factor showed the value which was higher than that determined using the model of analysis used, namely 0.05, meaning that, statistically, the level of the significance of the model accuracy of the social factor was 0.000.Then, the result of analysis of the social factor involving variables X8, … X14 showed the eigen value of one component of the social factor could explain the totaling diversity, namely 41.762, meaning that the featuring value of the social factor affected all the variables in the social factor. The impact of each variable on the local people"s motivation to support the development of tourism at Serangan village could not be separated from the social factor shown by the matrix of the component value. In general, the matrix component of the social factor obtained was higher that what had been determined, namely (0.600), except X13, namely the variable that the government had prepared the local manpower to be employed in the sector of tourism through education/training (X13), resulting from the fact that the local people had been aware of the role played by the government in providing them with education/training in the sector of tourism was still poor. The local people really needed this type of education/training to make them perfectly able to manage and participate actively in the sector of tourism developing at the village. Oka, et al. (2015) stated that being employed in the sector of tourism could improve the social status of the local people as they were considered being able to communicate and socialize with tourists who were socially and culturally different from them. Apart from that, Oka et al. (2017) mentioned that the local people living at Serangan should be willing to prepare themselves earlier without disturbing the role played by the government in providing them with education/training in tourism. The local people should always do their best to improve their competencies in order to be more competitive and able to occupy and create the job opportunities available at their own village.
c. The Social Factor
The value obtained from the cultural factor was higher than 0.05, namely 0.699, showing that, statistically, the component of the cultural factor had more accuracy in the model of analysis than that of the other factors with a significant value, namely 0.000. The result of the factor analysis of the seven variables observed (X15, …X21) showed one factor component which determined the variables under the cultural factor with the eigen value which could explain the totaling diversity, namely 49.319%. Viewed from the contribution made, all the variables in the cultural factor significantly contributed to the local people"s motivation to support the development of tourism at Serangan village, meaning that the cultural factor played a highly important role in motivating the local people to be employed in the sector of tourism. However, there was one variable which did not significantly contribute to the local people"s motivation to support the development of tourism at Serangan. They did not pay a serious attention to the decision made by the government to determine that Serangan was a tourist village (X19).
The local people"s awareness of conserving their culture appeared when they felt that the development of tourism at their village was positive. They were getting to be more active in maintaining the cleanliness of the environment where they lived. They became motivated to pay attention to the cleanliness around Sakenan Temple, Dalem Cemara Temple and the surrounding beaches. Apart from that, the local people were getting to be more active in conserving the culture they had by creating the activities through which their children could learn their culture, conserve the indigenous traditional dance, which is specific to Serangan, that is, Telek dance. They also established a group of gamelan palyers "sekehe gamelan". It was expected that the activities mentioned above could support the activities of tourism at Serangan village to be sustainable; in this way, tourism may also be enjoyed by the future generation.
IV. CONCLUSIONS
The factors which motivated the local people to support the development of tourism at Serangan village were the economic factor, social factor and cultural factor. They significantly contributed to the local people"s motivation to support tourism at their village. The statistical test showed that the economic factor most dominantly motivated the local people to support the development of tourism, followed by the social factor and cultural factor, meaning that the main object of the local people to support the development of tourism at their village was the need for being able to fulfill their family needs. Out of the 21 indicators of the variables tested in the current study, 19 (variables) really dominantly contributed to the local people"s motivation to support the development of tourism, except the variable which showed what the government had done to prepare the local manpower to be employed in the sector of tourism, namely the education/training it had undertaken for the local people (X13), and the variable showing that the local people did not pay a serious attention to the decision made by the government to determine Serangan as a tourist village (X19). It is suggested to the government that it should play a more active role in providing education and training in tourism to the local people living at Serangan village in particular. In this way, the local people would not feel marginalized any longer; instead, they would feel that they were useful to their village, causing them to be more aware that they should also maintain and conserve the culture they had to support the sustainability of the tourism developed at Serangan village.
